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2026 Interim

Results DNE dzLJoa NE&D, 95, v 0.6%
Highlights

Mass marketNz=z : Professional sportsaucony . M mMERreLL

~"
RM85,920m RM5875m
Steady business with robust performa v22% A11.20
in the professional sports segment

DNE dzLioa aINe 146149% a1.4%:|
Strong brand momentum with solid Net profit margin

gross profit margin improvement DNR dzZLJQa vy S el 284 ‘ 12.0%

Operating cash flow w4 (m A 9.5%

Compared with 4 I*cember 2025

Netcash RMB2 ,&6 m A36.3%

Payout ratio

53.8%

Sound financial position with strong
operating cash flow and net cash

Stable dividend payout to enhance Interim dividend
shareholder returns *
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Revenue Steady Business with RobBstformancen the Profession&ports Segment

Mass market Nz== w
11.5%
,\RMBS 920m
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RhﬂBES,?’S)ESnl g ................................................................ g 9% of

v 0.6% Professionakaucony,,.
sports IV MERRELL

FﬂMBfB]’ESnI
A11.4%

revenue

. . 1H202 1H202
» Mass market: fommerce and kids business lead 025 026

growthalongside activehanneloptimization Mass market W Mass market

» Professional sports: Premiumization strategy for Professional sports Ml Professional sports
high-quality growth




Gross Profit and Gross Profit Margin

DNE dzLJQa

rvE3,155m
A 2.6%

dNB aa

» Mass marketEnhancedjross profit
margin in the ecommerce andkids
business with an increasing mix
functionalproducts

LINB T A (iGross profitnargin(%o)

Professional

56.8%0\55£/o

—055.5%

» Professional sports: Premiumization
strategy toimproveflagship product
discountingand economies of scale in
apparel and lifestyle offerings

sports
Py 45.0% 46.4%Group
= 700— .1%Mass market
43.9%0— O-/O Ete
43.6%
1H2024 1H2025 1H2026

-O-Group -O-Mass market -O- Professional sports




Selling & Distribution and General & Administrai¥penses

Expense rati¢o)
12 6%0 12,;@/0 Advertising and
: - —0 12.0%promotions
(A&P)
5.6%
5.8%p- o i —0 5.7% Staff costs
2.8% o, Research and
2.5%0— e —02.7% gevelopment
(R&D)
1H2024 1H2025 1H2026

-O- Advertising and promotions -O- Staff costs -O- Research and development

!Excluding the staff costs related to manufacturing and R&D

12.0% v 0.6%:
A&P expenses as a % to revenue

» Enhance operational efficiency

» Prioritize sponsorships in premiearathons |
and running events

p» Premiumization strategy of Saucony

2.7% v 0.1%:
R&D expenses as a % to revenue

» Core Xtep brand: Upgrade flagship
products and expand product offerings

» Saucony: Increase investment in the
R&D of apparel and lifestyle products




Operating Profit and Operating Profit Margin

DNE dzZLJQ3a | R2dzi 8§ SR 2 Sagyménticperating pRaitT A

RM31;204"" Mass market N7zz> Professional sportssaucony ;. Vi MERRELL
v 6.20 RMB]., 120m RMBgl m
v 1.3% A 15.5%

DNER dzZLJQ& | R2dzi (G SR ! 2 SgNIeni apgrating gfitmaiginy + NH A y

18.8%

20.0%
—O— 20.6% .
18.6%0- —017.7% Oo— —0— _018.9% p Mass market: Increase in
G5 e-commerce logisticplatform fees
o 0 .
/ —0104%  andDTGrelated operating costs
3.9% : _ :
» Professional sports: Effectigest £

of scale

-O- Mass market -O- Professional sports

1Excluding RMB43 million of share award expenses in 1H2026, and the reversal of RMB21 million of share award experes in 1H202



Net Profit and Shareholder Returns

A

DNR dzLJQ& ySU LINBNBAZLIQE ySd LINEBTFAG YIFNBAY
RM8818m i%'\di/o

11.80%0—— - 0 12.0%
v 10.5%

1H2024 1H2025 1H2026

Interim dividend per Share Interim dividend payout ratio

HK 18.0cents 50.3% 50.0% 50.0% 50.0% 53.8%

11111

1H2022 1H2023 1H2024 1H2025 1H2026




Working Capital Analysis

Working capital turnover (day)

o 116
112
101 105
87
07
68
FY2024 1H2025 FY2025 1H2026
(31 Dec) (30 Jun) (31 Dec) (30 Jun)

-O-Overall working capital turnover
-O-Trade receivables turnover

1Remark: Turnover days are calculated on-end@th rolling basis

-O-Inventory turnover
-O-Trade payables turnover




FinanciaPositiomand Cash Flow

RMB m 30Jun 208 31 Dec 2025 Change
Cash and cash equivalents (A) 3,449 3,457 v 0.2%
Pledged bank deposits and term deposits (B) 786 681 A 15.4%
Bank borrowings (C) 637 1,097 v 41.9%
Convertible bonds (D) 1,272 1,334 v 4.7%
Net cash and cash equivalents = (A}CE(D) 2,326 1,707 A 36.3%
Current asset ratio (times) 2.5X 2.4% A 0.1x

Net asset value per Share RMB3.88 RMB3.64 A 6.6%
RMB m 1H2026 1H2025 YoY change
Net operating cash inflow 847 774 A 9.5%

Capital expenditure 22 90 v 75.8%







Premium market
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Leverage Professional Expertise
oy
X Expand into the Mass Market

No. 1 running branin China

wﬂ e

NoO.1loverall wear rate in marathons

45% 9%

Xiamen

Wuhan 34% 12057

Wauxi I 39%
Chongging 51% .
4 _ 160X 8.0 ULTRA
Renshou 49% * | Feng Pelyou
A Broke national record
B X7z7 g | withatime of 2:05:58
E— -

Continue to expand product offerings



Core Xtep Brandecommerce and Overseas Business Steer Growth

€ =
Xz Amid Continuous Channel Optimization

xR BE Channel optimizatiowith smooth

I DTC progress
I\ E \X/ Number of stores in Chinese e
- THE Mainland and overseas  ©, 308
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E-commercedrivesgrowth ' -
i Largeformat countylevel store in )
Fueled by flagship products Yinchuan, Ningxia peiislie -



d D N-Eﬁﬁ( ﬁ Nﬁe@ﬁﬁt&d Li Yongqiu
. g X Young spokespersg
experiencaand store productivity : Champion of the
junior category at
' « GdKS &WwWdza §
.. Finals in Paris

Precise positioning support —

D - XYoung 5 yOAy 3 2
height development with sports Stores in Chinese Mainladd 45 5 i ——————




Saucony Elevate a Centw®ld Running Heritage Through
=% Brand Premiumization

sauco

Focus ompremium
marketing campaigns

Empower diverselite lifestyles
| Expandapparel and lifestyle offering

1898
series

Focus on running
Improve flagship product discounti g




saucony,. Saucony PrioritizeéPremium Channets Solidify Brand Momentum

£

Number of Stores in China

Focus orprime locationsn hightier citieswith T N 180
image and flagship stores { e




Leverage-commerceo achieve
high-quality growth

[unning shoe 7 . _Outdoor lifestyle

Prioritize core product line fériking lifestyle




Sustainability Key Achievements in 1H2026

Outperformed ove34 %0of textile peers

Put people first

Female in Marathon and

management running event

37% sponsorship
38

Cash and supplies donations
rRMB14+million

Authoritative MSCI MSCI ESG S&P Global S&P ESG score
ratings 56 RATINGS 8 O | reing Ratings
Protect the planet Sustainable value chain
Upper made from Published the e
recycled PET plastic bottlesSustainabl€hemicals
160X 7.0 PRO a ManagementManual
Ecefriendly shoe ‘ 1\ g e
Carbon reduction of x — S g i &
12.70/par S upported suppliers ‘
lp = to achieveZDHC MRSL = Y
Totalweightof fabric waste recycled from Level3 compliance for _mite,
supply chain reached? fons 74 chemical products

. 3% Mgy
A
-

=

aw
Labor Day cleanup run
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